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Our MissioN

KMOS-TV’s mission is to be an innovative
public media organization that strengthens
central Missouri by engaging, educating, and
entertaining citizens.

Our VisiON

KMOS serves the citizens of central Missouri with
high-quality educational content and experiences
online, over-the-air, and in our communities. We
cultivate UCM students’ professional development
and encourage creative exploration through a
multi-disciplinary learning lab that supports the
classroom environment.
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By sponsoring KMOS, you will be making a very visible
contribution to our community. Our audience tends to be more
educated, affluent & involved in the community. They believe
that organizations that support public broadcasting have a
commitment to quality and excellence. By sponsoring, you will
build brand trust and loyalty and drive a message of quality to
this targeted audience.
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KMOS-TV is a service of the
University of Central Missouri since 1979.
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Founded in 1871 in Warrensburg, Missouri more than 151 years later,
UCM has grown to serve more than 10,000 students.




Scott Alvested
Community Engagement Coordinator
660-543-8922
alvested@ucmo.edu
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